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If You’re Serious About Becoming  
Great At Marketing FAST —  

You Need to Know About 
Consulting Secrets…

It’s the place top consultants go 
to see what’s working…and why.

Now this powerful, professional online  
resource is available to you — anytime you need it.

I promise you, the impact it’ll have on 
you will be profound.

Sign up below for your risk-free trial of 
the All New Consulting Secrets now! 

 

Yes ! I want my hours of free streaming audio 

training, word-for-word transcripts, and my 3 GIANT 
FREE GIFTS . I understand it's all free with my trial 
subscription. 

From this day forward I will win in business by NEVER 
losing.  

Consulting Secrets brings you everything you need to 
enjoy greater wealth, and better business understanding. 
Now you can quickly and easily consult with leading 
experts in the marketing consulting field.  

You get the very best information from the very best 
sources -- without the influence of advertising -- so you 
only get the truth. 

Please sign up for a risk-free trial of Consulting Secrets. 
You get immediate online access to hours of free expert 
consulting advice, streaming audio recordings, interviews, 



reports, and downloads. You won't get annoying pop ups, 
banner advertising or spam e-mail 

And you'll receive 3 GIANT FREE GIFTS  

For marketing purposes, ALL of the typical obligations or 
"hidden" catches you might expect have been removed 
from this FREE invitation. Yes, this is a REAL free offer. 
The kind you never thought you would see again. 

Á        FREE GIFT #1: A FREE 6-MONTH (6 issues) 
gift subscription to CONSULTING -- America's 
#1 Audio Interview Magazine on Inside 
consulting Information! (with thousands of 
fanatically loyal listeners). 

Á        FREE GIFT #2: 15 of our all-time GREATEST 
Insider Business Reports...the complete “Atlas 
business collection ” absolutely FREE.  

Á        FREE GIFT #3: A copy of our newest 
blockbuster, “BEHIND CLOSED DOORS: 21 
Insider Consulting Secrets You're NOT 
Supposed To Know.” (86 pages of the most 
revealing, proprietary secrets on the subject of 
business consulting that exists anywhere). 

Grab everything now before this limited offer stops by 
registering online at Consulting Secrets. Click on the link 
below  

http://www.hardtofindseminars.com/HowToConsulting.htm  

This is truly a risk-free offer. 

 

Michael Senoff 

Enjoy this wonderful report in the following pages.
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Here's a quick

Michael: How would you explain to a lay person what barter is? 
 
Michael J: That’s a good question. The simplest way that I can phrase it is it 

helps you take what you have as a business owner and turn it into 
something that you need without taking cash out of your business. 

 
[Music] 
 
Michael J: I’ve been involved with the barter network for a couple of years 

now. I just fell in love with the concept and what it did for my 
business. They actually were a client of mine and they still are. I 
have an online consulting and marketing firm. They were an actual 
client of mine and I ended up getting to know the owner of the 
network. Literally launched my business to 1,100 people. That’s 
one of the great benefits about joining a barter network. 

 
Michael: What was your business before you joined it? 
 
Michael J: I’m a marketing consultant. I do a lot on online web development. 

Basically, what I do, Michael, is I find a brick and mortar small 
business owner, people who really don’t have time to spend any 
time online and I help them design marketing campaigns, web sites 
and that kind of thing. Set up autoresponders for them. And I was 
doing some online marketing work for them, as well, doing email, 
stationary—simple things. 

 
Michael: So, this barter network was one of your customers. 
 
Michael J: Exactly. And I ended up talking about growing their business and 

some of the things that they can do and some of the products that 
I’ve developed for the brick and mortar businesses. And we have a 
real nice partnership now where I’m helping them grow barter in 
their business. And they’re launching a lot of my online marketing 
products to their clientele. So, it’s a real nice partnership. I’m a firm 
believer in what it can do for you just from an exposure standpoint. 

 
Michael: What is barter in simple terms? If I didn’t know anything about it, 

how would you explain to a lay person what barter is? 
 
Michael J: That’s a good question. The simplest way that I can phrase it is it 

helps you to take what you have as a business owner and turn it 
into something that you need without taking cash out of your 
business. For example, every business usually has some type of 
excess capacity or excess inventory. If we were all operating at 
100%, everybody would be retired and in the Bahamas 
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somewhere. But for the garage mechanic who has an open bay on 
a Tuesday afternoon, or if a restaurant has open tables on a 
Thursday night, it’s a great way to take that excess capacity and 
buy something that you need for yourself or for your business. So, 
everyone is familiar with one-on-one barter usually. Let’s say I’m a 
web developer and you’re an accountant and I trade a web page for 
your accounting services; you do my taxes. That’s an even one-on-
one trade and most people are familiar with that type of concept. 

 
Michael: It’s like trading and that’s another term used within the barter. 

Barter is the same thing as trading. 
 
Michael J: Exactly. 
 
Michael: I think the Phoenicians, back thousands of years ago; this is how 

people transacted business isn’t it? 
 
Michael J: Absolutely. There’s no doubt in my mind that it even started back 

with the caveman. The caveman came back with some meat and 
he traded the meat to the women, not to be chauvinistic, but I think 
was pretty much the role way back when. 

 
Michael: So, was this a replacement for currency? 
 
Michael J: Exactly. And now that the advent of high tech computer systems 

and the Internet, it’s really catching on again because you don’t 
really need to have the currency. The currency is just a symbol for 
value. And we can now trade the value that we each have in our 
own business with each other. So, it’s really catching on now that 
the Internet has reached like a critical mass. 

 
Michael: Give me an example. Let’s say I’m a florist and I have a brick and 

mortar business. I have a flower shop. I have regular customers 
who come in and it’s summer time and generally business is kind of 
slow at this time of year. And then you come into my store and you 
introduce yourself with this trade organization. And you want to 
explain to me that barter maybe a good consideration for my florist 
business. What are you going to tell me and can you give me some 
examples, some specific examples, of how your trade organization 
will benefit me and give me the ability to, in the bottom line, profit 
from your organization? 

 
Michael J: Absolutely. Certainly the florist, if she or he does have any 

downtime, as I mentioned before, we can help fill that excess 
capacity. Now, the way we do that is by supplementing incremental 
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the network of products and services for someone who came into 
your barter organization? 

 
Michael J: Well, reciprocal trading with another exchange? 
 
Michael: Yes. 
 
Michael J: Well, we belong to something called the International Reciprocal 

Trade Association. 
 
Michael: What is that? 
 
Michael J: That is basically an organization that oversees all the barter 

networks in the country. And we have a relationship, which they 
govern our trading dollars with other exchanges. So, for example, if 
you really needed something, and that’s another benefit of joining a 
network, is that if you come to me, our fees are based on us 
performing two levels for you. First of all, we’re going to bring in 
new business via the barter trade exchange. And the second thing 
is that we need to find something that you want to spend your 
barter dollars on. Only when you spend your barter dollars do we 
charge a commission and that commission is 12.5%. 

 
Michael: Well, get into the pricing in a minute. 
 
Michael J: So, the benefit would be let’s say that you were looking for that trip 

to Cancun, Mexico and we didn’t have it within our own exchange. 
A reciprocal trade would be that we would go out to another trade 
exchange and find that for you. 

 
Michael: Even though I may not see it within your organization? 
 
Michael J: Right. Even though that’s not within our particular exchange, we 

can go out and make that deal with another exchange to get you 
the trip that you want. 

 
Michael: I can spend my barter dollars or credits that I earned through your 

exchange on that? 
 
Michael J: Exactly. 
 
Michael: So, you’re out there as a broker. You’re working for me. Your job is 

to help me spend my trade credits and help me find the products 
and services that I need. Is that correct? 
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Michael J: Absolutely. And your motive to do that is bringing in new customers 
because without those customers, you can’t accumulate the barter 
dollars and you can’t spend them. 

 
Michael: What’s in it for you and what’s in it for the barter organization? 

When is this going to cost me in terms of cash to get started? 
 
Michael J: Well, we have a one-time initiation fee of $250. That’s only charged 

one time to set you up within the system. It’s going to cost you $100 
in trade right off the bat. And the reasons we have that fee is to 
fund the economy, basically. Every economy needs liquidity. 

 
Michael: Where am I going to get the trade? 
 
Michael J: It’s like a credit card. Everything is credit. 
 
Michael: So, I’m going to start off with a debit of $100? 
 
Michael J: Exactly. But typically we can get you a line of credit, as well, if we 

think you’re going to be a good trader. But the only fees other than 
that are $10 a month account fee. That’s used to maintain your 
account, keep you current, and then that 12.5% performance fee. 
And that’s the only other fees that are involved. 

 
Michael: So, let me use an example. I’m a florist. You come in. You explain 

to me the benefits of your organization and barter and how it can 
bring me new customers. It’s going to cost me $250 right off the bat 
and then I’ll be paying $10 cash every month. You can offer me a 
line of credit if I have good credit worthiness and it looks like I’m 
going to bring your organization transactions. So, let’s say I started 
off with a $500 credit. I could either spend those barter dollars on 
anything within the organization or anything that you can find for me 
through a reciprocal. Then let’s say I purchase some services from 
an attorney with my $500 on trade that I needed and he drafts 
some letters. So, I have, let’s say, $500 in my account. Now, when I 
spent that $500, I’m going to pay your barter organization 12.5% of 
that $500 that I spent? 

 
Michael J: That’s correct. 
 
Michael: And that’s going to come in a form of an invoice at the end of the 

month and I pay that in cash? 
 
Michael J: Correct. 
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Michael: So, that’s going to be … what’s 12.5% of $500? 
 
Michael J: I don’t have my calculator on me. 
 
Michael: Whatever it is … I don’t have mine in front of me. I’m going to pay 

that plus my $10 fee at the end of the month. 
 
Michael J: Correct. 
 
Michael: How does the barter exchange profit from this? 
 
Michael J: Well, you have to remember that’s one simple transaction. But with 

1,100 clients doing deals on a daily basis—some of them—those 
little dollars add up. So, it’s not really a large fee for somebody who 
is just doing it for their own business, but when you have 1,100 
clients, that’s how we make our money. 

 
Michael: What about tax implications? 
 
Michael J: In the past it was looked at kind as kind of a tax dodge. But the IRS 

has passed laws and it’s looked at just like any other cash 
transaction deal; seeing you, your account and God. Basically, 
that’s how they view it. 

 
Michael: So, at the end of the year, if I transact barter for a whole year and 

let’s say I create $50,000 in sales or revenue through the barter 
exchange, that $50,000 is reported as earned income just like my 
other business transactions? 

 
Michael J: Well, yes, if you haven’t spent anything for your own business to off 

set that, yes. 
 
Michael: Let’s say at the end of the year my net, and I have that sitting in my 

account, by the end of the year $50,000 in trade credits. I’m going 
to pay cash tax dollars on this $50,000? 

 
Michael J: Right. 
 
Michael: Now, let’s talk about that. That probably isn’t a very good strategy 

for someone getting into barter. What advice would you give to 
them when someone is a member of a trade exchange and why 
you shouldn’t let that happen and what you can do to off set that? 

 
Michael J: The one thing that I would suggest is that every barter dollar that 

you spend on your business or that you accumulate for yourself, 
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you find a way to buy something for your business to spend it on 
and off set it; just like a normal expense. 

 
Michael: So, the goal is to get as many dollars as you can. Before you have 

a way to spend them, you should research and find out what you 
can spend them on within your own business or for your own 
pleasure because it is that easy to earn trade credits if you have a 
good service or product. 

 
Michael J: That’s correct. And one of the things that we pride ourselves on, we 

have brokers that are constantly in contact with our members 
finding out what they need for their business; where they need to 
spend their dollar, where the marketing is going. We will align 
things up rather quickly on things that they can spend those dollars 
on to off set that tax hit. 

 
Michael: I see. And how long does it take to get within the system? If I came 

to you and said this sounds good, how long would it take for you to 
have me up and trading? 

 
Michael J: Probably a couple of days. 
 
Michael: You’re in Pennsylvania, correct? I’m in San Diego. Could I 

realistically, if I sell a product or service that has no geographic 
boundaries, be a member of your exchange? 

 
Michael J: There’s really no reason why not. It would marry you to some of the 

things that we have in this geography. Like restaurants, you 
wouldn’t really be able to partake in that unless you travel to the 
East Coast, but certainly things like travel and other Internet 
services; printing, marketing and that sort of thing. What I would 
suggest, though, is to try to find a good barter exchange within your 
geography. All politics is local. If you want to take advantage of a 
barter network, find one within your own geography. Now, BNI just 
happens to be the largest one in the Mid-Atlantic States. But there 
are a number of different exchanges out there. 

 
Michael: Can you refer or name a few that you think or have learned that 

have a good reputation? 
 
Michael J: Well, certainly if someone sent me an email or something like that, I 

would be able to help them out.  
 
Michael: Can you think of anything else that would important to know about 

barter in your exchange? 
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Michael J: I think we’ve pretty much covered all the bases, Michael. 
 
Michael: Can you think of any specific examples or stories that stick out in 

your mind, whether from your organization or any other barter 
exchange, good stories that have really propelled businesses into 
the next level? 

 
Michael J: There’s a small printing outfit in Delaware—they were there before I 

was—called BZB and they are a multi-million dollar company. The 
guy started in his house; almost like a virtual type of company. And 
he grew the business into a multi-million dollar company. So, I think 
that would be a phenomenal story to tell. And that just happened 
within ten years. 

 
Michael: How am I going to find a listing of all the members with your 

organization so I can do some shopping once I become a member? 
 
Michael J: We have a printed directory and, of course, you can always use 

your broker who will find things that you need and recommend 
different companies that you’re looking at. 

 
Michael: This has been very interesting and I think informative. I think with 

barter, when I first started in trade, was really hard for me to grasp 
the concept. I don’t know if it was like that for you. Do you 
experience other people who are interested just have a hard time 
understanding what it is and how it works? 

 
Michael J: It’s interesting that you say that because some people will get it 

right away and then some people do struggle with the concept. The 
best way to explain it to somebody is just to try to break it down in 
the simplest terms that you can, like I did with the pizza. People 
understand that a pizza really doesn’t cost $10. It’s only $3.50. 

 
Michael: I think that a good question for anyone listening to ask themselves. 

What is your net profit on your product or service? And if it’s pretty 
high, you can expect that to be your discount on whatever you want 
to buy through the trade organization. 

 
Michael J: I don’t know if we really touched on this strongly enough, but the 

second real benefit is preserving your cash flow. Most business 
owners know that it takes money to make money; be it some big 
lawyer from one of your customers for like $10,000. You might have 
to go out and buy $5,000 worth of material just to make that deal 
happen. And you have to come up with that $5,000 before you 
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receive your receivable. And what barter will allow you to do is to 
purchase the things that you need to make that deal happen—
some of the things, not all of them—and allow you keep the cash 
within your business to spend it on the things you need to spend 
the cash on. 

 
Michael: You say you send out a printed directory. Do you have an online 

presence? 
 
Michael J: Yes we do. 
 
Michael: So, there’s web site that I can look at all the members there? 
 
Michael J: You’re not a member yet. 
 
Michael: But once I become a member, I can go in and see all the members 

within your organization? 
 
Michael J: Correct. Most of the members; some of the members want to 

remain private and just deal through brokers. We are revamping the 
whole system. We’re upgrading our system, so after the middle of 
September, every member should be able to go in and see who is 
trading what and what’s available, etc. 

 
Michael: So, will the web site make it easy for me to contact other members 

via email? 
 
Michael J: Yes, absolutely. 
 
Michael: When you send out your monthly printed directory, do you offer any 

kind of promotions, let’s say I do web site design and I want to get 
the word out to all my members? You, as a broker, are going to 
promote me to generate business. But what other services does 
your barter organization offer to help get the word out besides just 
putting a listing in the directory and besides just you knowing that 
I’m a new member and when a caller calls in, they refer me? 

 
Michael J: We put together an email newsletter called the Buzz. And if you’re 

a member and have excess inventory on your shelf—clothing or 
tickets or whatever—we will promote that to the other members. 
We will let them know that this has become available and you can 
get it for so many barter dollars. 

 
Michael: What’s the owner’s name? 
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Michael J: Ron Whitney. 
 
Michael: How long has he been in the industry? 
 
Michael J: Over ten years. BNI has been around for ten years, but he’s been 

doing this type of bartering in the media and with other companies 
for over ten years. That’s all I can tell you. I’m not quite sure how 
long he’s been there. 

 
Michael: Thanks, Mike. I appreciate it. 
 
I want to thank you for listening to www.hardtofindseminars.com. If you want to 
get in touch with any of the people we interview, please contact Michael at 
www.hardtofindseminars.com by email. You can email 
Michael@hardtofindseminars.com or you can call (858) 274-7851. 
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A listing of my other web site and resources. 

Who Is Michael Senoff? Michael is a husband and father of two young boys in
Southern California. He has been a highly successful marketing consultant for
over 6 years. Originally from Atlanta Georgia and now based in San Diego,
California. Michael works with small to medium sized companies on four different 
continents. He is the co-author of the book: “BEHIND CLOSED DOORS: 21 
Insider Consulting Secrets You're NOT Supposed To Know.” (86 pages of 
the most revealing, proprietary secrets on the subject of business consulting that 
exists anywhere and the soon to be released sequel: Advanced Consulting 
Techniques.  He is also the publisher of 125 audio cassette programs geared to
helping marketing consultants make more money. He is a frequent host on his
web site called www.ExecutiveAudioInstitute.com.  Michael is an experienced 
internet marketer and talk show host and a popular professional interviewer.
Michael has taught 100% online around the country & around the world to more 
than 50,000 students. His web sites Hard To Find Seminars and Executive 
Audio Institute are listed in the top 1% most visited web sites in the world. 
Michael has also worked as a coach and advisor to other famous marketing
consultants. Michael may be contacted at Michael@hardtofindseminars.com or 
at (858) 274-7851 For Michael’s full biography and story go here

 

 
Site : http://www.hardtofindseminars.com  
Title : How to buy pre-owned Jay Abraham & Gary Halbert marketing books,
seminars, audio tapes, videos for pennies on the dollar?
Description:  If you've ever wanted to buy Jay Abraham and other marketing
materials but thought they were too expensive, then here's a way you can buy
them at huge discounts off their original retail cost. Also on the site is 117 hour 
of free audio marketing advice from expert marketing masters . Here's the story. I
buy and resell very hard-to-find marketing seminars. I mainly buy from a well-
known seminar promoter named Jay Abraham. People who attend his seminars 
pay between $5,000, and $30,000 a seat. Each person who attends one of his 
seminars takes home recordings of the event on audiotape, video, CD. They also 
get many other bonus items. The way I started this site was I wanted to go to a
$20,000 seminar, but did not have the money. I wasn’t about to pay this kind of 
money for audiotapes of any seminar.  So I did some research and found 
somebody who had a set of these tapes that I wanted and I got them for $50.
After I studied them, I sold the on auction on eBay for $1700. My business was
born. I now buy and resell these rare hard to find seminars to folks who don’t
have the money to go to the live events. There is a ton of free marketing and
advertising content, download and internet tools on this site from marketing
experts like Gary Halbert, Jay Conrad Levinson, John Carlton, Brian Keith Voiles,
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Deremiah Phillips *CPE, Bill Myers, Carl Galletti, Ted Nicholas, Joe Vitale, The 
PR Doctor, Millionaire Mr. X, Taylor Trump, Herschell Gordon Lewis, Mr. Arthur
Hamel, and many other marketing experts. This content is from some of the
greatest marketing experts in the world. For more details go to the link 
http://www.hardtofindseminars.com/AudioclipRights.htm  

 
Site: http://www.ExecutiveAudioInstitute.com  
Title: http://www.ExecutiveAudioInstitute.com offers you free rights to over 117 
hours of downloadable audio interviews, marketing lessons and transcripts by 
Gary Halbert, Jay Conrad Levinson, John Carlton, Brian Keith Voiles, Deremiah
Phillips *CPE, Bill Myers, Carl Galletti, Ted Nicholas, Joe Vitale, The PR Doctor,
Millionaire Mr. X, Taylor Trump, Herschell Gordon Lewis, Mr. Arthur Hamel, and
many other marketing experts 
Description: Street-smart marketing advice from marketing pros and business
people who clawed their way to the top. Warning, not for the wishy-washy person 
who is looking for ways to make a few hundred dollars extra a week. This is an
institute of learning and a shrine for serious marketing and business students
only to learn how to dominate their marketplace using direct marketing and result
getting advertising. It’s a site accessible to any business who wants to train their
salesmen, wife, employees or customers how to get more from their business. 
Web and marketing rights to this huge collection (117 hours of audio content,
mp3 downloads, and transcripts) is available for the asking. This includes the
rights to give away for free over 117 hours of downloadable audio interviews,
marketing lessons and transcripts by Gary Halbert, Jay Conrad Levinson, John
Carlton, Brian Keith Voiles, Deremiah Phillips *CPE, Bill Myers, Carl Galletti, Ted
Nicholas, Joe Vitale, The PR Doctor, Millionaire Mr. X, Taylor Trump, Herschell 
Gordon Lewis, Mr. Arthur Hamel, and many other marketing experts. This
content is from some of the greatest marketing advice in the world. Details go to
http://www.hardtofindseminars.com/AudioclipRights.htm  

  
Site: http://www.hardtofindads.com  
Title: Hard to Find Ads 
Description: http://www.hardtofindads.com is the site to create compelling 
advertising copy that will shatter traditions and sales records from the world's
largest editorial style advertising swipe file. This is NOT a course on 
copywriting… It's not theory ... not a transcript of philosophical debates about
which words you should include in your headline … or not even the explanation
of benefits VS features. What's here are the ACTUAL ADS from the early 1910s, 
20s, 30s, 40, 50s 60s and today and today (most over 50 years ago) by:  On 
http://www.hardtofindads.com,  you can get free access or 700 classic hard-to-
find ads.  Many of them are from the early 1900s. Other ads go up to the 1950s
and ‘60s.  A majority of the ads were found from one of the largest publications
during the time.  And most of the ads are in an editorial style format.  An editorial-
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style ad can out pull an image-type ad 5-1, just because it’s editorial People are 
used to reading editorial content like a newspaper article or a magazines story. 
So, I’ve deemed it editorial-type advertising because it’s so powerful. It’s an idea
generator.  If you want to create an advertisement for your business you can go
look at the ads and get great headline ideas, get great openings for your first
paragraph of your letters and great example to use for your advertising.  It’s the 
largest digital swipe file of its kind in the world. You can zoom in on the ads
super-close and read every word.  It’s another great free resource from Michael 
Senoff. 

 
Site: http://www.ClaudeHopkinsAdvertising.com  
Title: Claude Hopkins Rare Ad Collection See & study 57 actual print ads 
Description: Claude Hopkins Rare Ad Collection See & study 57 actual print
ads. Claude Hopkins is known as the greatest copywriter of all times.  He had a 
career back from the early 1900s all the way to the 1950s. There are several 
books out on the market by Hopkins. One is called “My Life in Advertising” and 
the other is called “Scientific Advertising.” These are two of the greatest books 
on the subject of advertising and marketing ever written. I would recommend
them to anyone who wants to get a great fundamental education on marketing 
and copyrighting.  Claude Hopkin’s books talk about all his life experiences that
he went through and his most successful advertising campaigns. Up until now his
ads have never been found. I went out and researched with the help of a
research historian and located 60 of his lost original print ads from the early
1900s. These are the same ads he talks about in his two books.  These ads were 
extremely hard to find. It’s the world’s largest collection of Claude Hopkins’ print
actual ads.  I decided to share this collection with the world, so we built an entire
course around this rare Claude Hopkins Ad collection. These ads are for serious
copywriting students only. http://www.ClaudeHopkinsAdvertising.com  
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